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Disclaimer sonova

HEAR THE WORLD

This presentation contains forward-looking statements, which offer no guarantee with
regard to future performance. These statements are made on the basis of management’s
views and assumptions regarding future events and business performance at the time the
statements are made. They are subject to risks and uncertainties including, but not
confined to, future global economic conditions, exchange rates, legal provisions, market
conditions, activities by competitors and other factors outside Sonova’s control. Should one
or more of these risks or uncertainties materialize or should underlying assumptions prove
incorrect, actual outcomes may vary materially from those forecasted or expected. Each
forward-looking statement speaks only as of the date of the particular statement, and
Sonova undertakes no obligation to publicly update or revise any forward-looking
statements, except as required by law.

This presentation constitutes neither an offer to sell nor a solicitation to buy any securities.
This presentation does not constitute an offering prospectus within the meaning of Article
652a of the Swiss Code of Obligations nor a listing prospectus within the meaning of the
listing rules of SIX Swiss Exchange.




Investor & Analyst Day 2017 sonova

HEAR THE WORLD

Program

08.30 Reception, Coffee and Croissants

09.00 Introduction
Lukas Braunschweiler, CEO

09.30 New technologies — New 2.4 GHz universal wireless chip
Andi Vonlanthen, GVP Research & Development

10.30 Coffee break

10.45 New products — Hearing instruments
Thomas Lang, SVP Phonak Marketing

11.45 eSolutions — Distance support and VA HearAssist
Francois Julita, Director Digital Experience

12.15 Lunch break

13.30 Go-to-market — Cochlear implants: Unleashing the potential of the adult segment

Hansjurg Emch, GVP Cochlear Implants

14.15 Summary and Q&A
Lukas Braunschweiler, CEO

14.45 Factory tour
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Broadest and most advanced offering — Hearing instruments, cochlear implants ...

HI Hearing Instruments - Behind-The-Ear hearing insiruments (BTE) Cl Cochlear Implants

= Wireless systems

= Cochlear implants

— )“
. Custom/lﬁ-The-Ear hearing instruments (I'TI) ‘
2N
i \“a \_/:!

; . S 7 ”‘\ -
% = Hearing protection -
= Wireless cgmmunication systems 7 !
\ = Invisible extended-wear hearing instruments g ‘J. o
PHQNAK Ul'll'l'ron (/}HANSATON Advanced Bionics

Connect Hearinga Hansatong LapperreQ AUdiONOVBQ €2) hearingcare AuditionSantéQ

... and professional audiological services




Sonova Group sonovd

Unique vertically integrated business model — Focused on customer value

CUSTOMERS

PRODUCTS SUPPLY CHAIN DISTRIBUTION CHANNELS

HI Phonak Manufacturing
HI Unitron Customization

Seniors
Workers

SPEECH Adults
INTELLIGIBILITY

HI Distributors

AudioNova

HIl Wholesale

Cl Direct

NATURAL SOUND
EXPERIENCE

HI Hansaton Service & repair
Cl Adv’ Bionics Logistics

Students

Own technology, products, supply chain, wholesale and retail networks
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Breakthrough products & technologies — Setting industry standards

2007 ) 2008 ) 2000 ) 2010 ) 2011 ) 2012 ) 2013 ) 204 ) 2015 ) 2016 ) 2017 ) 2018

PALIO 1 PALIO 2
First single-DSP First single-DSP
platform platform

PALIO 1 PALIO 2 ROGER ™

HIBAN HIBAN
10.5 MHz NFMI 10.5 MHz NFMI

TECHNOLOGIES

BATTERY J WIRELESS m

+ Real-time binaural = Binauralbeamsiormery -+ Binaural
audiolink (StereoZoom) VoiceStream
(DuoPhone) + auto ZoomControl Technology ™
+ SoundRecover + TARGET fitting (autoStereoZoom)
+ SoundFlow software + Speech in Wind
+ Tinnitus Balance

0
-
O
2
Q
o
14
o

PLATFORMS & FEATURES

Phonak — Pioneer in hearing instruments for 70 years

PALIO 3
First dual-core
DSP platform

PALIO 3

First PROPRIETARY \ HIBAN
2.4 GHz digital 10.5 MHz
wireless platform NFMI

+ AutoSense OS™
+ SoundRecover 2
+ TargetMatch

SWORD™ MFA
First UNIVERSAL
2.4 GHz digital
wireless platform

RECHARGEABLE
First Li-lon
rechargeable
wireless platform

+ Li-lon rechargeable

+ New AutoSense OS™
+ Titanium shell

+ 2.4 GHz MFA

connectivity




Sonova Group sonovd

Strong geographic footprint — Market leading network and infrastructure

AMERICAS EUROPE APAC

4

¢

— PH, UT, HA, AB: over 70 wholesale group companies — more than 100 independent distributors
— AudioNova: over 3,300 POS retail clinics in 12 key markets

— R&D: 6 product and development competence centers (2 CH, 2 US, 1 CA, 1 CN)

— Operations: 4 production centers (1 CH, 1CN, 1 VI, 1 US)

Largest global sales and distribution network in the industry — Wholesale and retail




Sonova Group sonova

Mid-term outlook — Solid growth and margin expansion

WHS BUSINESS MODEL TRANSFORM VSR N [ YRI5 el ] B Mid-term CAGR*:

5-7%

4,000
| | amrrrmmm) |

B HI Business

- oo
— 3,000  RET Business | . o-10%
E . ey |
% B Cl| Business 6-8%
M&A: ~2-3%
2 2000 ( )
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K
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1,000 3-5%
0

11/12 12/13 13/14 14/15 15/16 16/17 17/18E 18/19E 19/20E 20/21E EBITA CAGR:

rer —D— DD D B D > 7-11%
H  —E A
ci —E — >

* Expected development based on FY 2016/17, excluding FX impact

Transformation into unique vertically integrated business model
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Hearing care market — Attractive size and growth potential — Strong fundamentals

HEARING INSTRUMENTS HI

- Market Size ~ CHF 5 billion

- Market CAGR ~+ 3-5%

(LGS Independents - HI Size (units) ~ 14 million
Hospitals

Cl

COCHLEAR IMPLANTS CI

Large Retail - Market Size ~ CHF 1.1 billion
- Market CAGR ~+ 5-10%
Note: Unit spli - CI Size (units) ~ 60 thousand
TOTAL HEARING CARE MARKET
- Market Size ~ CHF 16 billion
- Market CAGR ~+ 4-5%
- HI Size (units) ~ 14 million

- CI Size (units) ~ 60 thousand
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Hearing instruments — Global

Indepen-
dents

Large
Retail
Large
Retail

Unit Growth — Global
15% -

10% -

m. BE

5% -

0% -

-5% -
'slz | 5/8/8l3 58 8
g g ] g g e} g g e}
| CY "15 | CY '16
I YoY Growth L12M Rolling Growth

Indepen-
dents

Recent market factors

Market with steady long-term unit growth
driven by key markets: US, Canada,
France & Australia

Reported market growth slowed more
recently due to:

— Re-aligned comparison of US market
after CY 2016: two new companies
(Hansaton/Intricon) included in US
HIA statistics, adding an additional
+1.5 to +2.0% to unit growth globally,
impacting CY 2017 YoY growth rates

— 1H-2017: Germany with slight YoY
unit decline; reports of higher
difficulties in generating new patients

CY 2016 growth rate bolstered by the introduction of two new
companies being tracked within North America, which has
impacted average growth

Sources: Units and Value split: Sonova estimates

Unit growth: aggregated official local market statistics, representing around 70-75% of the global market
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Market sonova

Hearing instruments — North America

Recent market factors

indepen US: YTD unit growth driven by private
dents market

suying — Private market: Growth driven by
Groups e strong product launches, aggressive

s promotional offers and increased

3rd party (insurance) involvement

Unit Growth — North America — VA: Continues to operate at capacity,
15% - resulting in slight growth in CY 2017
+2 new companies

— RIC form factor driving market growth
at the expense of BTE and ITE form
-~ factors

CA: Continued YoY market growth with
overall positive trend and on-going
increased manufacturer-owned retail
consolidation

10% -

5% -

0% -

-5% -
lslz slslsls|slslgls 5 8]
g g e} g g e} g g g g g e}
| Cy "5 | CYy "6 | Cy "7 | US market growth boosted by around 4-5% due to the inclusion
= YoV Growth L12M Rolling Growth of two new companies in HIA in CY 2016. Starting in Q1-2017,
YoY growth rates are comparable
Sources: Units and Value split: Sonova estimates for US, CA 14

Unit growth: aggregated official local market statistics for US, CA
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Hearing instruments — Europe

Indepen-
dents

Large
Retail

Unit Growth — Europe
15% -
10% -

""

5% -

0% -

-5% -

sls|sl9lsls|sls
a g e] g g g (@]
CY '15 CY 16
I YoY Growth

L12M Rolling Growth

Indepen-
dents

Buying
Groups

M | v | = |
3183 58|

CYy "17

Recent market factors

DE: Unit market growth currently below
average long-term development with growth
mainly coming from basic and premium
segment — YoY decline in 1H-2017, with
reports of higher difficulties in generating
new patients

FR: Solid YoY growth driven by new store

openings and an increase of new patients

fitted — More pressure coming from private
insurances and shop-in-shop expansion in
optical retail chains

UK: Continued solid growth YoY in public
sector (NHS) due to dynamic AQP
development — Private sector showed
double digit revenue growth YTD despite
slight decline in units, compensated by
strong ASP development

1H-2015 YoY unit decline due to German Market consolidation

Sources: Units and Value split: Sonova estimates

Unit growth: aggregated official local market statistics for 10 European markets DE, FR, IT, NL, SW, DE, NO, CH, DK, UK

15
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Market position sonova

Expanding into larger hearing care market — Leverage strong HI position

HEARING INSTRUMENTS HI

- Market Size ~ CHF 5 billion
- Market CAGR ~+ 3-5%
- HI Size (units) ~ 14 million

- Market Size ~ CHF 1.1 billion
- Market CAGR ~+ 5-10%
- CI Size (units) ~ 60 thousand

I‘I COCHLEAR IMPLANTS CI

Note: Unit split

TOTAL HEARING CARE MARKET

- Market Size ~ CHF 16 billion
- Market CAGR ~+ 4-5%
- HI Size (units) ~ 14 million
- CI Size (units) ~ 60 thousand

16
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Trend 1 — Increased adoption of implantable solutions — Aging population increasing

IMPLANTABLE IMPLANTABLE SOLUTIONS W

SOLUTIONS Y

LL

w

A PED MARKET ADULT MARKET 0

:

- -

T @)

L =
I

1 IMPLANTABLE SOLUTIONS: over-proportional growth and adoption rate

2 PEDIATRIC: newborn screening — expansion to milder hearing loss

3 ADULTS: over-80 segment, baby boomers, iPod generation — additional potential
4 e-TECHNOLOGIES: new solution formats — increasing earlier adoption

AGE

Conclusion — Provide complete HI and Cl solutions — Leverage e-Technologies
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Trend 2 — Accelerated bi-furcation of professional service channels

INDEPENDENTS

pu

()
=
o
14
o

pe

B2B L 04
N

INDEPENDENTS LARGE RET 2005 2010 2015

=

i
i
>
i,
-
w
1
>
14
w
7

Conclusion — Vertical integration to access value-added potential and consumer

18
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Trend 3 — e-Health and e-Hearing care — Expanding digital value proposition

— ﬂ\\
e (ENT Specialist)

John Doe

Hospital XYZ

" _,I’WM"'ﬂI,'_ rA W J‘._j.__ L_

o |~ |136/68

o “Pr—“l;-j TV—T\;"‘.‘.; | 9ﬁ5

.'I‘LW\/\-/!H" .;';; :"I‘I. ".JI‘\M\/\U‘E

10962 25 | 852 37

_ C N O
Self Diagnostic Virtual Care Self Adjust

i.e. Diabetes App Remote Patient Data Online Care Services Hand Prothesis App

Conclusion — Develop e-Hearing care solution offering based on e-Technologies

19
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Focus on hearing care — Continuous innovation to grow sales, earnings & cash flow

(TR w o ~_,.1g5.

L
m
> prd
2 o (/THAnsATON
5 B 3 eSOLUTIONS
o 3 unitron
% % incanngl_'l’I!;Lﬁ
m 3 GO-TO-MARKET @EPIC
AudioNova €)
Hansatonc GEERS ¥
Connect Hearing
Lapperreo g g AuditmnSanteo Q
heanngcare

Lead digital (r)evolution and e-business transformation in hearing care

21



Strategic focus sonova
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Focus on ultimate customer value proposition

TECHNOLOGIES

Audiology VALUES PRODUCTS CHANNELS STRATEGY

Independents NEW
PRODUCTS
. . . SPEECH
- GO-TO- INTELLIGIBILITY

Automation Performance

Small designs
& comfort

Wireless
communication

Ease-of-use

WMARKET NATURAL SOUND
Implants Hospitals EXPERIENCE
Accessories Online

Commercial
value

eTechnologies

Low power
consumption

Speech intelligibility and natural sound experience — In every listening situation

22



New product strategy sonovd

Implement consistent platform approach for Hl & CI

EIBEIDETDREIDETDETEETEETE XD

PALIO 3
First dual-core
DSP platform

PALIO 2

First single-DSP
platform

SWORD™ MFA
First UNIVERSAL
2.4 GHz digital
wireless platform

ROGER™

First PROPRIETARY
2.4 GHz digital
wireless platform

PALIO 3
HIBAN
10.5 MHz NFMI

PALIO 2
HIBAN
10.5 MHz NFMI

180 nm

RECHARGEABLE
First Li-lon
rechargeable
wireless platform

n
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w
=
=
>
o
Ll
-
=
<t
om
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> > Audéo B
Bolero Q J| Audéo Q Baseo Q : . Naida V ) Bolero B :
VirtoQ [ Naida Q Sky Q Ta0 Q Audéo V || BoleroV | VirtoV Sky V. Audéo B Virto B Ti \2:-:?; -

Drive strong new product pipelines — Gross R&D spending > CHF150 million

PRODUCTS
ediatrics
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New product strategy
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Leverage platform approach to offer complete range of products

PHINAK

—r - - = g

unitron.

ITE
Pediatrics
ITE
Power
Pediatrics
BTE
ITE
RIC
ITE

Form L w
= =
factors @ 0

BoleroQ | AudéoQ BaseoQ - NaidaV A BoleroB :
mmMMHHMMWHHWm-

BTE
RIC
RIC
ITE

HiFocus
Electrodes Mid-Scala
HiRes 90k

L L
Form L W % E w
factors @ L -

Moxl Q‘ Pro Mo:l R

Naida CI Naida CI Naida CI Naida Naida
Q70 AquaCase Q90/Q30 Link Link CROS

HiFocus
SlimJ

HiRes Ultra

Product pipelines: Consistently meeting product development targets
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Go-to-market strategy sonova

HEAR THE WORLD

Grow market position along 4 main vectors — Drive vertical integration

o Develop consumer base
— e-Marketing / direct marketing
— Demand generation processes

o Integrate service channels
— Retail network expansion
— Integration & productivity

Expand accessible markets
— Emerging markets
— New product formats

o Penetrate existing markets
— Multi-brand strategy
— Continuous product innovation

Increase customer demand generation — B2B and B2C e-Marketing approach

25



Go-to-market strategy sonova
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Independent market — Strong position — Including own AudioNova Group

INDEPENDENT MARKET
AudioNoan
EU

€2 hearingcare AuditionSantéo
UK FR
E— o Conr:;t/l-ll:le;rmgq Audium 0 Connec:’ ;Iearinga
AT/HUN Connect HearingQ BR
LapperreQ CA

BE

2000 2005 2010 2015 2020

NHS|
D T

Hearing "
9 .NEUROTH  amplifon
Cosrco

¢ o
Specsavers

LARGE RETAIL MARKET

Large retail market — Growing relationships

26



eSolution strategy sonova
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Develop complete solution and service offering based on e-Technologies

AWARENESS COUNSELING FITTING TRIAL -

CONSUMER r‘
L

eScreening

PROFESSIONAL

MANUFACTURER

. > <€ >

eHealthCare Platforms eHealthCare Platl‘urrﬂs

Expand technology platform approach to include e-based technologies

27
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New technologies — New 2.4 GHz universal wireless chip
A new age of communication powered by cutting edge wireless technology

Stafa, Switzerland | October 17, 2017 | Andi Vonlanthen, GVP Research & Development

28



The core desire sonova

— Best hearing performance
— Seamless user experiences
— Esthetics and discreetness

In a more and more connected world

AT SONOVA, WE ENVISION
A WORLD WHERE
EVERYONE ENJOYS THE
DELIGHT OF HEARING AND
THEREFORE LIVES A LIFE
WITHOUT LIMITATIONS.

29



Strategic focus sonova

HEAR THE WORLD

Focus on hearing care — Continuous innovation to grow sales, earnings & cash flow

G

\
1 NEW PRODUCTS PHONAK

@

= —
> z
2 o /JHANSATON
< <
g 6 gg;He?ﬁngPlanpt"
2 = /L e i
m 2 GO-TO-MARKET QEPIC
AudioNova €
GEERS?
Hansatono Connect Hearingo

Lapperreo hearingcare AudltlonSantéQ

Lead digital (r)evolution and eBusiness transformation in hearing care

30
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Where are we coming from...

WIRELESS COMMUNICATION

WIRELESS COMMUNICATION

Networked, multiple devices
Direct connectivity

Longer distances

2.4 GHz, global radio standard
Proprietary protocol (ROGER)

= SPEECH INTELLIGIBILITY

» Networked, multiple devices

YVVYYYV

Point-to-point, pair of devices
Direct connectivity

Shorter distances .
2.4 GHz, global radio standard
Standard protocols (BT, HAP etc.)

= EASE OF USE

2nd Generation

VVYVYYVY

1st Generation

2.4 GHz chip NEW 2.4 GHz chip

ROGER protocol

FM = 2.4 GHz

...and what we have achieved in digital communication and connectivity

+ standard protocols

HIBAN = 2.4 GHz

31



Communication sonova
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A voice to connect .......... .. A language to understand

Ydsiueder )

qmw

yosuesun _

i ﬁ
l::?nsq‘.x‘agx‘lzauaqnsel @;D ’e

prayasuadue’

Langenschéldt Packet Dictionary

Korean WM »
e
Langenscheidt Pocket Dictionary %
Japanese

ayseidspuwiayy sje yasinaqg q
Yyongiapomgoss Q;b
P1ayasuadue
yosweds ¢ )""jl

yonqJaHeMPUEH

Jp1oydsuaBue
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2.4 GHz is only a carrier frequency sonova

HEAR THE WORLD

— 2.4 GHz is the frequency of an electromagnetic — Just like with humans, technical devices need a
carrier wave that can transmit audio and data common language in order to communicate.
signals from a transmitter to a receiver These are called “protocols” and are much more

_ Itis like a voice. Human beings are capable of relevant for performance than the carrier wave

creating sounds by using their vocal cords and
their mouth

2.4 GHz is like the voice in human communication

33



What is a protocol? sonova

— Protocols are like languages that are used to — Some are broadly available in most Bluetooth®
communicate in an optimized way for a different enabled devices, some are proprietary to a
use case manufacturer

— To offer the best performance for specific
applications, a wireless system needs to be
able to run multiple protocols and seamlessly
switch between them

— Some protocols are ideal for data transmission,
others for audio signals

Multiple protocols provide the best solution for specific applications

34



Android dominates the smartphone market sonova
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Market share of smartphone operating systems by country and worldwide (2016)

1%

100% I
u Other OS
50% m Apple iOS
= Android
0%
GB CA JP AU us FR DE CN IT BR MX ES CL RU Worldwide

Source: Global mobile landscape 2016, eMarketer, November 2016
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Feature phones are still relevant sonova
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Type of owned cell phone by age group

= No cell phone

m Feature phone

= Smartphone

30-49 50-64 65+

More than 23% of age group 50+ own a feature phone and not a smartphone

Source: Pew Research Center. Retrieved 5 April 2017, from http://www.pewinternet.org/fact-sheet/mobile

36



Direct connectivity today

Direct connectivity in hearing aids is limited to iPhones (MFi)

sonova
HEAR THE WORLD
®
' No solution
[ ]

' Apple iOS (MFi)

Today, only a minority of hearing aid users have access to direct connectivity

Sources

: Pew Research Center. Retrieved 5 April 2017, from http://www.pewinternet.org/fact-sheet/mobile, Global mobile landscape 2016, eMarketer, November 2016
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Made for iPhone® (MFi)

sonova

HEAR THE WORLD

Only 10% use an Apple iPhone

Never an option for Sonova

A solution only for Apple devices has never been an option for Sonova

No cell phone

Feature phone

Android™

Other smartphone OS

Apple iOS (MFi)

Sources: Pew Research Center. Retrieved 5 April 2017, from http://www.pewinternet.org/fact-sheet/mobile, Global mobile landscape 2016, eMarketer, November 2016

Third party trademarks shown on this page are the property of their respective owners and used for information purposes only

38



Made for all (MFA™) sonova

Most hearing aid users with a cellphone can benefit from direct connectivity

No cell phone

Feature phone

Android

Other smartphone OS

Apple iOS (MFi)

afe
aFe
L [
o =02
-l ¢
alle
alle
ale
ale
ale

onova MFA approach

Sources: Pew Research Center. Retrieved 5 April 2017, from http://www.pewinternet.org/fact-sheet/mobile, Global mobile landscape 2016, eMarketer, November 2016
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Connectivity offers access to a world beyond phone calls

There is a whole range of multimedia audio applications

syoog
opny

NETFLIX

a‘l;xa
’J
1

Sources: Third party trademarks shown on this page are the property of their respective owners and used for information purposes only




Connectivity offers access to a world beyond phone calls

sonova

HEAR THE WORLD

Connect to billions of multimedia audio sources

Sources: Third party trademarks shown on this page are the property of their respective owners and used for information purposes only
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How is Made For All possible? sonovd

Standard Bluetooth® to connect to billions of multimedia audio sources

— Bluetooth® Classic is the standard for
transmitting audio (voice or music)
— Hands-free phone calls (HFP)
— Music streaming (A2DP)
— Bluetooth® LE is the standard for @
transmitting data

— Remote App o
— Wireless fitting

— eSolutions @/

Bluetooth for standard use cases

9
0

Note: Bluetooth is a trademark of Bluetooth SIG, Inc.

42



We also want to deliver best hearing performance sonova

Add proprietary protocols for specific hearing use cases

— Binaural VoiceStream Technology™ for best hearing performance in
difficult situations with full audio streaming between two ears

— Roger™ technology for best hearing over distance and in noise as
well as in group conversations

— Proprietary extension of BT Classic to overcome the limitation of
streaming to one ear only.

— AirStream™ Technology for true plug and play solutions for HCP and
end users with high sound quality for TV streaming

Multiple proprietary protocols to choose the best solution for any specific application

43



Multiprotocol overview S0Novd

Binaural VoiceStream Technology™

= Phone and video calls

= Wireless fitting - Ful au_dio = esSolutions
streaming = Remote App
between two — Music on the go
ears
= Binaural

_ . synchronization
— Hearing over distance

— Hearing in noise
— Group conversations

= TV + Media streamer

B Currently available with Audéo™ B-Direct

Technology is magically handling all these protocols in a seamless user experience

44



eSolutions

sonova

HEAR THE WORLD

Support for all the new tools for the Hearing Health Care Professional

eScreening

eAftercare .
eBooking

eRepurchase |

eAssessment

. eGoals

eAdjust eAdaptation

eMonitor

Phonak eSolutions Wheel is a registered Phonak Trademark

45
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SWORD™ makes the difference

sonova

HEAR THE WORLD

More reasons for SWORD™

— Hearing aid batteries
— SWORD™ js the world’s first BT Classic chip compatible with small

hearing aid batteries (ZnAir)

— One radio chip and one antenna
— For smallest size and most appealing design

— Future proof
— Entire BT protocol stack on the chip, according to our needs
— Ready for additional features and future BT standards. (HAP)

— Additional applications
— Also supports accessories based on Roger™ or AirStream™

technology

SWORD™ — Our chip for the wireless future

47



‘New products — Hearing instruments =

§ ;EESyv{zerlanél_dcto@erﬂ 7, 20 1}_[--Thomas Labg, SVP Phonak Marketi ng

INAK

life is on

A Sonova brand

48



Phonak Audéo™ B-R

49



Phonak Virto™ B-Titanium

50



Phonak Audéo™ B-Direct

Hearing aids that easily connect to
any cell phone* as well as your TV

Note: *with Bluetooth® 4.2 wireless technology and most older Bluetooth phones

51



Today’s solutions are
for iPhone® only...

ONLY

00/0

Sources: Pew Research Center. Retrieved 5 April 2017, from http://www.pewinternet.org/fact-sheet/mobile, Global mobile landscape 2016, eMarketer, November 2016

iPhone is a trademark of Apple, Inc
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But why cater to only a

minority of the market
when you could cater
to most?

i No cell phone

i Feature phone

i Android

i Other smartphone OS

i Apple iOS (MFi)

urces: Pew Researc!

h Center. Retrieved 5 April 2017, from http://www.pewinternet.org/fact-sheet/mobile, Global mobile landscape 2016, eMarketer, November 2016
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Android™ is by far the most used Smartphone OS

Smartphone OS market share, global and per country 1%
100%

m Other OS
50% m Apple iOS
= Android
0%
GB CA JP AU US FR DE CN IT BR MX ES CL RU IN Worldwide
I e PHQ.N.AK
Sources: Global mobile landscape 2016, eMarketer, November 2016 lifeis on

Android is a trademark of Google, Inc.
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Let’s not forget feature phones

Cell phone user penetration by age group

® No cell phone

= Feature phone

® Smartphone

50-64

| PHONAK

Source: Pew Research Center. Retrieved 5 April 2017, from http://www.pewinternet.org/fact-sheet/mobile lifeis on
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And, every manufacturer’s solution
today for non-iPhone users...

...Is a body-worn
intermediary
streaming device

56



By using Bluetooth® classic!

Note: Bluetooth is a trademark of Bluetooth SIG, Inc. hfe 1S On
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Sonova Wireless One Radio Digital chip

58



ireless technology and most older Bluetooth phones

Enjoy the freedom
of universal connectivity

Compatible with any*
Bluetooth phone

P IR T
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Answer calls with a
touch of your
hearing aid

Talk hands-free

using your hearing
aids as a wireless
headset

44444

"‘lh
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Experience excellent
TV sound quality

Turn your hearing
aids into wireless
TV headphones
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AirStream™ Technology

Direct connectivity Stereo streaming

Easy plug and play ~ " Multiple listeners

The new proprietary 2.4 GHz streaming protocol compatible
with Audéo B-Direct

PHONAK

life is on
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Phonak Remote app

PHINAK
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New Features

Advanced program
settings

Jazraeller

Spesch in wird

Environmental balance

e PHT 941 AM

@) Program options

Wearing Time

7.2h

Average wearing time per day

Since the last apointment with your Hearing Care
Professional
(08.09.2016)

PHONAK

life is on
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Audéo™ B [ine-extension

New
design

New
microphone
positioning for
reduced hair
and wind
noise

AutoSense OS™
inside

PHONAK

life is on

65



Whom to recommend which product to — Someone who is looking for...

« Direct connectivity to phone - Convenience « Smallest size

« Hands-free calls « Confidence - T-Coll

- Easy connectivity to TV * No battery hassle * More control, longer battery life,
Roger

« All performance levels

[ ] ®
' Audéo B-Direct ' Audéo B-R ' Audéo B

PHONAK

life is on
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Excellent Belong™ platform hearing performance in three performance levels

90 — Premium

- Speech in Car

- Comfort in Echo
Music
Comfort in Noise
Speech in Noise
Calm Situation

- EchoBlock

- WindBlock
SoundRelax
SMNR-Boost
FlexControl

- Flex Volume
Real Ear Sound
WhistleBlock
NoiseBlock
QuickSync
SoundRecover2
Tinnitus Balance
auto Acclimatization
UltraZoom Premium
User Preference Tuning
20 channels

70 — Advanced
90 — Standard

«  Music

- Comfort in Noise

= Speech in Noise

» Calm Situation

+  WindBlock

= SoundRelax

+  SNR-Boost

«  FlexControl

«  Flex Volume

» Real Ear Sound

«  WhistleBlock

+ NoiseBlock

«  QuickSync

»  SoundRecover2

= Tinnitus Balance

= auto Acclimatization

«  UltraZoom Advanced
« User Preference Tuning
= 16 channels

Comfort in Noise
Speech in Noise
Calm Situation
SMNR-Boost
FlexControl

Flex Volume

Real Ear Sound
WhistleBlock
NoiseBlock
QuickSync
SoundRecover?
Tinnitus Balance
auto Acclimatization
UltraZoom Standard
User Preference Tuning

12 channels P HQ N AK

life is on
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Direct connectivity — Competitive comparison

= Phonak ReSound Oticon Signia Starkey Widex
Feature — | Audéo B-Direct LiNX 3D (0]])] Pure 13 BT Halo Beyond
v

Made for All*

Direct connectivity to Android phones
Direct connectivity to iPhones v v v v v
Direct connectivity to all smartphones*
Direct connectivity to all feature phones*
Truly hands free phone calls

Voice pickup and processing by hearing aid
Direct TV audio streaming

Broadcast TV audio streaming

Plug and Play installation

Video calls (e.g. Skype) on iPhone or iPad

AN N U U N U N NN

Video calls on all smartphones and tablets*
Music streaming on-the-go v v v v v

Ear-to-ear streaming (data synchronization)

AN

Wireless fitting with visual side detection

L PHQNAK

Note: *with Bluetooth® 4.2 wireless technology and most older Bluetooth phones lifeis on
Competitor trademarks are the property of their respective owners and shown for identification and information purposes only.
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Phonak Target — One of the world’s favorite fitting software

True wireless fitting with Noahlink Wireless 1. Patented fitting software feature to
wirelessly detect and visually identify

left/right hearing aids
2. One-time pairing

)

PHONAK

life is on
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Direct phone connectivity
Is most important followed by
TV/stereo system

Direct phone connectivity with
hands-free is a KEY driver

Music on the go is not key
within the target group

1

Source: Online survey, Phonak Audéo B-Direct pricing study, target group 40+, USA and
Germany, February 2017, N=970




Phonak Audéo™ B-Direct

Hearing aids that easily connect to
any cell phone* as well as your TV

*with Bluetooth® 4.2 wireless technology and most older Bluetooth phones
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Phonak Virto B

The world’s first hearing aids
with Biometric Calibration
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Biometric Calibration

Our software identifies
over 1'600 data points g | MM
U ‘: LT 2 % 5 ; -i““.‘.‘-.‘;..-“

Wi

A

pras
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Without Biometric Calibration

BF adapt IL JB312 0130
(Right)

— 172
— 345
—517
— 683
— 861

With Biometric Calibration

BF adapt IM JB312 0700
(Right)

|
——
—172 o
——1345
— 517
—— 588
— 861

Biometric Calibration provides

a 2 dB improvement in

directionality leading to better
hearing performance*
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Summary

* Virto B is a full product family launch with many more new features

- Biometric Calibration benefits all directional models at no extra effort for the audiologist nor our labs

All directional models will deliver a 2dB improvement in directionality with Virto B!

Virto B-Titanium Virto B-10 NW O | Virto B-312 NW O Virto B-10 O Virto B-10 Virto B-312 Virto B-13

- PHONAK

lifeis on
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m Virto B

World's first hearing aid
with Biometric Calibration

Virto B-Titanium

Discreetness in
an innovative housing

v
m Audéo B-Direct w TV Connector
Direct connectivity Excellent
to any cell phone’ TV streaming

Phonak Belong \
' Highlights '

i Simplifying life with
i simply brilliant solutions !

@) ()
| \
l'\.( /.. I\q' }x"
v S
(‘o)
\_ y

CROS B

Solution for
single-sided deafness

Audéo B-R Bolero B-PR

More convenience with
rechargeable models

+ Charger Case

Audéo B Bolero B

Unmatched hearing performance
in everyday listening situations
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Together, we change lives



s0novada

HEAR THE WORLD

eSolutions — Distance support and VA HearAssist

Stafa, Switzerland | October 17, 2017 | Francois Julita, Director Digital Experience

roﬁ“
[ ]
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eSolutions — Empower, connect and assist

sonova

HEAR THE WORLD

®

eAssistance

eAdjust

Phonak eSolutions Wheel is a registered Phonak Trademark

eScreening

eAssessment

eCoach

)

79



Sonova 4.0 — Digital transformation strategy sonova

HEAR THE WORLD

Map out Create Define the Become a Transform Actively plan
industry 4.0 initial pilot needed virtuoso in into a digital an ecosystem
strategy projects capabilities data analytics enterprise approach
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Map out Sonova 4.0 strategy

> L’W
S
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eCoach / eMonitor eAssistance

N ( A

N

Y XA
. Personallz:tlon @ ; N J @L " J
T i 5%

D XD I BT
O O O

O O
=1 =0 db
> s

End-end user experience

NE

Creating value across journey

- —0
ja al o =
[—] |
0 | © 0 0 o) o_J
eScreener eAssessment eCoach / eMonitor eAdjust/eAssistance
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' O 7 . O S \

It’s not a product, it’s not a service.

It’s both!
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eCoach / eMonitor eAssistance

N @

End-end user experience m m L\/I/- ‘ ]

Creating value across journey

Personalization t
. o (e [
ﬂ n n Return n n

D XD NETED D
O O

O O
=0 =0 e
9

fo Ol [ o EO
=

“’{J'E]o

= -
o) 0 o | 0 o) [ ©
eScreener eAssessment eCoach / eMonitor eAdjust/eAssistance

85



sonova

HEAR THE WORLD

eScreener — Early and convenient online hearing screening

a : =y

90’000 Screenings (
6’500 Appointments The fest indicates D) Ease of use
a severe hearing loss Very easy or
_ easy to use

7% Conversion

Source: UK Analytics and CRM Data
Highly or likely
to recommend

1 5 _ = Ml Using the + and - buttons, adjust the RSN
Da you have problems haaring high- loudness until you ean only just hear
the tone:

petched sounds like birds singing®

) Me bt levels of could interfere
40 bl resuslts. You can 00 tha lest Sgan in & quiet emvirsnmant of make an
Mmant 10 bt your hadring in & controfied environmaent

suld ot hea all of She sounds in the tesl. We recommend o schedule an
strmeril with our hading care professiorals or a full heaning health check

Convenience
Would not have
booked otherwise

S

L]
L]
L]
i
[ E 2
- §
i § ¢
3
\ =
of {

Source: Sonova user satisfaction surveys 2015-2017 ongoing, n=2515
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eAssessment — Convenient needs assessment prior to appointment

sonova

HEAR THE WORLD

J)J

The questionnaire

covered my concerns
well and seemed very
relevant to my needs.

5’000+ Assessment invites

80%

Conversion

I e 41 M o0 -
€ Inbax (1) AN
Lets not miss a thing

Mai 2015 15:04
4 e e £t Sapapng omacy T
‘ ‘it 1yt et
Cal
045 270 1003

£ et e e sy fr o e

Ege |

Do you have any difficulty when

watching TV?

| ean hear ok

| void thoss sRussons becauss | canT hoar

16 us three activites where you would

|

4 Please You most L
| |like to improve your hearing

|

& Watching TV at 8 normal velume
] Listersng 1o mutic & & normal volame
One-or-one conveesators
THOUp COM LN

Source: Sonova user satisfaction surveys 2015-2017 ongoing, n=5000+

.

you

<

Tell us more about your difficulies when
watching TV.

How otten do you watch TV?

What is the issue with the TV?

®  The speech i uncioar

How does this make you feel?

*  Frustrated

Whit would hearing betier for ths situation mean to

Please leel iree o tel us more aboul your
‘axperiences

[
p -

Only spacilc prograrmmes
Every day: daytime of ovening only

Everyday: daylime and dvening

1 i5 100 loud for ohers waiching with me

Background notse & 100 loud

Emhanatund

Upsatiangry

Mext >
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eCoach — Empower and engage new users

sonova

HEAR THE WORLD

, , Oh this is really cool - you link directly to products - great stuff

4 )

//

N

see o wlec T AT AM 100% I

eCoach -

Music

You might have noticed
that even with your
devices music does not
sound the way you
remember it

Want to know man?

£ Sof 1y >

[ -

=

T

a1 AL

eCoach

Your Safisfaction

Yo last berlit rating wa: 7
Your last teel rating was: 4

&

| J

Engagement

4 A

waeccaTec ¥ e A o0 -

€ Messenger

PE
§
" ‘I ‘I

Satisfaction

Messenger

Video-chat

Source: User survey, Sonova 2016
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eCoach — Empower HCP and customer service sonova

,, We want to know if a hearing

aid is being worn or not. Low
wearing time is a strong
indicator for non-adoption*

Customer overview ——— &}
. Q> Q v o
—— o&'—'
~ - 0 o
- O ™3
oo - -
P—— O M

- - n

* Source: Sonova HCP Workshops USA, March / October 2016
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eAdjust — Empower “modern” users sonova

|.' ;) m— |
| like the option to create my A i

own settings and not being

forced to drive to clinic to fix ] ~
these specific issues =
Audio in

2016 2020

).

25% 40% | a4 )

iPhone 6s plus

Media Streamer

FAVORITES

Source: Sonova HCP Workshops USA, March / October 2016
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eAssistance — Connect, empower and assist sonova

HEAR THE WORLD

2013 Phonak was the first manufacturer to provide a real-time tele-fitting

VUF-o-

iCube Real-time

Phonak Android Phonak Target
Audéo Q and Skype App and Skype
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eAssistance — Clinical trials 2013/14 sonova

HHHHHHHHHHHH

It was a representative sample of 50+ participants and 100+ sessions

Oo
e
50 65 35

Participants Age avg. Minutes avg.

= o= JOo="])0

= 0= JOo= O
= 0= J0S=="])0

= _JO=_JO=_JO

= JO= 0= |O
= JO= JOo= ])O

= _JO=_JO=_]O

— JO=_JO=_JO

= _JO=_JO=_]O

= _JO=_JO=_]JO

= _JO= JO= JO= )0
I— (e} — N[} —1N e} —1e)
b— 1 (o F— 1 [o}—1 (o }— W [o

= J0O=_JO=_]JO="])0O

S 0SS )0 10 )0

Source: Remote Hearing Aid Support: The Next Frontier, Journal of the American Academy of Audiology, Angley, Schnittker, Tharpe, Vanderbilt University, Sonova AG, 2017
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eAssistance — What users had to say sonova

HHHHHHHHHHHH

Satisfaction with end-users was very high

88 64
% %

Prefer tele Would recommend Would prefer
sessions ung:ier tele sessions to | tele sessions
difficult conditions other users if offered a choice

Source: Remote Hearing Aid Support: The Next Frontier, Journal of the American Academy of Audiology, Angley, Schnittker, Tharpe, Vanderbilt University, Sonova AG, 2017
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eAssistance — What HCPs had to say sonova

HHHHHHHHHHHH

HCPs acknowledged value of tele-sessions

86 80 82
%o % %

Telga sessions Tele s_,e_ssions as Tel<_e s_essions
with stable efficient as satisfied with
connection face-to-face outcome

Source: Remote Hearing Aid Support: The Next Frontier, Journal of the American Academy of Audiology, Angley, Schnittker, Tharpe, Vanderbilt University, Sonova AG, 2017
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Define the) ' | Become a
needed M Virtuoso in
caliadies

< -y
=
| Py Y
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Lean approach: From incubator to commercial eSolutions sonova

HEAR THE WORLD

Crucial skills have been built up over last years to become a cross-functional digital transformation team

eTEC
Studio

W@

Incubator Pilots Cross-functional Commercial eSolutions
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eSolutions and big data sS0nova

Anonymized source and device monitoring data transformed into research assets

QD

\, 0 y o

Big
> Data

RE

Analytics

— Profiling and touchpoints

J‘ eSolutions insights
J‘ J\ — Correlations of KPIs
.J‘ — Testing assumptions

Influencers in conversion

— ... and much more
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HEAR THE WORLD

eAssistance (aka distance support) — Value for all sonova

A TR, TR -
W *“ N ——
e ety =
ni&. SRRV U R
Ryl D | I\ ‘N - =
[l !
/e '}
(N 3
oy
Wil y

Users

Autonomy and flexibility
Reduced travel time
Real-life adjustment

HCP Sonova

Efficiency, skills and capacity New value proposition
Customer satisfaction Innovation leadership
Younger, active segments BigData for research
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eAssistance — Realtime tele-audiology sonova

HHHHHHHHHHHH

Today Phonak is still the only manufacturer to provide a real-time tele-fitting for Android and iOS

User

Phonak Phonak eAssistance Phonak Target
Audéo B-Direct IOS and Android with integrated
Video and Chat Video and Chat
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2 fundamentally different tele-session models in the market sonova

HEAR THE WORLD

|

|
|
el No Real-time .
o) Very limited fitting capability
_ a/o additional tool for HCP.
Self-Adjust No direct response of user
App possible.

’

---------------- .

AL A AAA

Real-time vVv vvv

Assist
e Sif) :nce 100% of fitting capabllity

Real-time approach
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VA HearAssist — Clinical trial running in 3 VA-clinics sonova

HEAR THE WORLD

Jane Sample
Is caling

L] g L T St e

Phonak Target — Regular HCP Fitting Software

Real-time

Remote Tele-session Video-Chat App 100% of fitting capability

Source: http://www.audiologyonline.com/releases/phonak-and-va-cooperate-on-20156
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Competitive advantage

O

Android Real-time Fully embedded in
and iOS adjustment standard software




eAssistance — Summary sonova

HEAR THE WORLD

Accessibility to all consumers
MFA universal connectivity

Accessibility to all channels
eAssistance embedded in fitting
software

Respond to user preferences
Flexible to type and pace of adoption

Adoption rate

Co-existence
Traditional and e-enabled service
models for different consumer groups

Government Large chains Small chains,
e.g. VA Incl. own retail Independents

Gradual adoption — Larger providers expected to lead the way
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Actively Plan an Eco-system approach




eSolutions — Sonova in best position sonova

HEAR THE WORLD

Sonova in a strong position to benefit from increased use

SWORD™ universal
connectivity technology

Strong VA position
and relationship

Sonova is best
placed to be a

Significant own

retail footprint leader in

eAudiology
Established relationships
with LRAs

Strong partnership
with independents
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Advanced Bionics

Unleashing the potential of
fthe adult segment

Stafa, Switzerland | October 17, 2017 | Hansjiurg Emch, GVP Medical




Increased adoption of implantable solutions — Aging population increasing

IMPLANTABLE

SOLUTIONS IMPLANTABLE SOLUTIONS

SEVERE

4

HEARING LOSS
MODERATE

AGE

Age related hearing loss — A gradual non-linear process
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@ The AB- Phonak Naida platform

The adult hearing journey - Diverse and non-linear

O o—

L 3

_
RIIQY A A K

severe severe severe profound severe profound profound profound profound profound
(low freq hearing) (no hearing) (low freq hearing) (no hearing) (no hearingino hearing)

A single Cl is no longer the answer to today’s expectations 109




@ The AB- Phonak Naida platform

The adult hearing journey - Diverse and non-linear

% J O >
- f3
3 C O .
i ‘ ‘

Jill CICROS Q90
(S
3 O o .
Carrie ‘ ‘
- HI Link Q90

G O . @ >

Nadine @ EAS Q90
-> Cl candidate Adult hearing journey

9 Y QA A K

severe severe severe profound severe profound profound profound profound profound
(low freq hearing) (no hearing) (low freq hearing) (no hearing) (no hearinglno hearing)

Customized solutions for different and changing needs 110




@ Naida

The complete range of hearing solutions

Bilateral
Cochlear Implant

Unilateral
Cochlear Implant

*‘r \‘

Ncndo Cl
Bilateral Solution

r\l

NoldoT"" L|nl<
CROS Solution

fH

Noudo Link
Bimodal Solution

Naida CI with
Acoustic Amplification

AN

William

_;ji//
Designed for best individual solution

Carrie

Nadine
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William

Naida Cl Bilateral Solution

/3 A
Advanced Bionics : s
Naida Cl Sound Naida Cl Sound

processor processor

. PHONAK
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Naida CI Bilateral Solution

Benefits

Hearing Symmetry Easy to Use

The natural benefits of hearing Wear and go with swappable
in stereo. devices.

Easy o Communicate Easy to Connect

Hear important sounds in Crystal clear wireless
both ears. streaming.
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Naida Link CROS Solution

r

Advance d Bionics
Naida CI Q90/Q70
sound processor

PHONAK

Phonak Naida™
Link CROS
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@ Naida Link CROS

Hear from wherever you want

Speech understanding

— Head shadow effect

— Where do | sit on the table?

— Fatigue/exhaustion 80%
— Difficulty understanding speech in noise 0%

ov CICROSU
With Naida Link CROS 60% =

— Access to offside sounds 0% /'/\

40%

100%

90%

— Consistent performance
— Reduced effort & stress

30%

20% , _
Unilateral listeners
10%

(((’ ipsi-laterall 0%
. side Contra Front Ipsi

contra-lateral ‘))) ‘

side

Source: Advanced Bionics (2016) Bilateral

= Hearing for Unilateral AB Cochlear
v Implant Recipients, White Paper
front

Consistent performance in quiet and noise wherever the sound comes from 115



Naida Link CROS

Easy to use

— No need for any adjustments — Works completely automatically
— Allday use — No need to remove it (convenient mute button)
— Simple - Your patients can forget they're wearing it

.’:.9”,_?;.:-_., = "G?:L':'**-.-k

= S = “ﬂ y w.hi'j:_-f..l\
= = iy

o) OA A e

— — ,..,o I " |
\ 0 |

wto UlfraZoom Sterecloom L ; J

L ' 4

R
N
%

!
| |
1
i
‘ §
o7
>

*avdilable with Naida Cl Q%20

Just switch it on — Adapts automatically 116



Naida Link CROS

Easy to communicate

— Cable free, hassle free

— Small and lightweight

— Resistant to water, sweat and dust
— Comes in 7 matching colors

Wireless and discreet 117



Naida Link CROS

Easy to program

Initialize Processor

Initializing this Maida CI Q90 processor will dear it of all patient and
program information.

Are you sure you want to initialize this processor?

m Serial Number
Side Qricht [
Q) right

(L) Right +HaA Left
@ Right + CROS Left

No fitling required

QETETEG ()

L¥ 1 r":"' & i @
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Naida Link CROS

Benefits

Easy to Hear Easy to Use

Hear from all sides -patients can walk Patients can simply switch it on and
into any listening situation with enjoy hearing from both sides.
confidence.

Easy to Wear Easy to Program

Wireless and discreef, patients can No fitting required. Just set it and go.
wear it without it being noticed.
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Naida Link Bimodal Solution

Advanced Bionics Phonak Naida™ Link
Naida CI Q?0/Q70 hearing aid
sound processor

@ PHONAK

120



Percentage of Cl candidates who benefit from amplification in

contralateral ear

100 et

80_ ..............................................................................................................

Number of bimodal patients [%]

2010 2011 2012 2013 2014 2015

Source: A. Buchner: Cl 2016 Conference, Toronto, Canada

Tripled in the last 5-6 years

Relaxation of
indication criteria

More residual hearing
on the opposite ear

Use of hearing aid
contralaterally
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Naida Link

Easy to hear - Easy to use

Naida ClI Automation

Q UltraZoom SoundRelax el
. . ectrica

StereoZoom WindBlock ClearVoice Sti | lf IiSTeniﬂg in Wlnd
@) ZoomControl EchoBlock laalieiiiein

SoundRelax
Naida Link Automation
' L!) UltraZoom SoundRelax
StereoZoom WindBlock — —_
@) ZoomConfrol EchoBlock

Both devices use the same plaiform. Matched sound processing technology. : 7U’ItraZ!m v

* AGC (Automatic Gain Control)

E)fTer Qnders’ronding in
noise

Shared signal processing — Shared volume and program settings 122



Naida Link

Easy to communicate - Wireless streaming of audio signals between two ears

DuoPhone ZoomControl StereoZoo

-8
Streams phone calls to both Focuses on a speaker to your One-on-one conversation
ears for stereo hearing and front-back or right-left for with less effort

easier conversations in noise improved communication in

noisy environments

Easy to connect - Wireless streaming from external devices to both ears

Roger System RemoteMic, TVLink EasyCall DECT Phone
Accessory Accessory
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@ Naida Link

Easy to communicate - Easy to connect - Easy to program

Speech understanding in noise

100 — Bimodal Benefit 21%

- — Binaural VoiceStream™
- Technology Benefit 21%
% 60 — Overall Naida Bimodal Solution
bi Benefit 42%

40 — Optimal program with just the

click of a button
20
0

Cl alone Bimodal StereoZoom

Source: Advanced Bionics (2016) Bimodal StereoZoom Feature: Enhancing
Conversation in Extreme Noise for Unilateral AB Implant Recipients White Paper

Wireless sireaming of audio signals between two ears and external devices 124



Naida Link

Benefits

Easy to Hear Easy to Use

The most natural way to combine a Shared automatic features for

hearing aid and cochlear implant. improved sound quality and
understanding in noise.

Easy fo Communicate Easy to Connect

Hear important sounds in both ears. Crystal clear wireless streaming.
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Nadine

Naida Cl with Acoustic Amplification

Advanced Bionics
Naida Cl Q%0 Sound
processor

Naida Cl Q90

Acoustic Earhook Phonak Naida

Link hearing aid

PHONAK

Pending FDA approval.
Not available for sale within the United States.
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Naida Cl with Acoustic Amplification

Nadine

Benefits

The Best of Both Easy to Hear

The most natural way to combine

A complete cochlear implant and a hearing aid and cochlear implant.

hearing aid solution in one.

Easy to Connect Easy to Program

Compatible with a full line of proven One sound processor. One

Phonak accessories. Electrode. One simple fitting
process.

Pending FDA approval. Not available for sale within the United States.
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fed iImplant technology

Nilefe

NeJelg

To complete Naida Cl offering




HiRes™ Technology

Sophisticated implant technology

The widest input dynamic range

Upto
80dB
55dp P
45dB s
Fortissimo 100 dB
AB Competitor
HiRes Ulira 2

Hear soft and loud sounds,
near and far

The fastest stimulation rate

83'000pps
Upto
83,000 pps
Up to
50,000 pps
Up to
31,500 pps
\
AB Competitor
HiRes Ultra 2

The most natural listening
experience, hearing the subftle
aspects of speech and music

Music appreciation and natural sound experience

The highest spectral resolution

Upto - _i—_
120 bands iy P —
| —
—
— _
-—._
_—
__
Upto __:
22 bands e
Upto  —
12 band d—
- — :
5 =
- —
AB Competitor
HiRes Ultra 2

To fully appreciate music and hear
in Noisy environments
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> -t

4

3 . 752
S

Cochlea Cross Section: Electrode position close to modiolus Cochlea Cross Se;ction: Electrode position at lateral wall
HiFocus Mid Scala HiFocus SlimJ
— A-traumatic — A-traumatic
— Pre-curved — Straight and soft
— Mid Scala placement — Lateral wall placement
— Off-stylet insertion — Soft insertion
— Diameter 0.5-0.7mm — Diameter 0.5-0.7mm
— Consistent insertion depth — Insertion depth depending on cochlea size
— Designed for consistent positioning in the — Designed for ease of handling and insertion
cochlea

Maximum surgical flexibility based on clinician preference 130



Unleashing the potential of the adult segment

Summary




AB offers complete portfolio

Implants Electrodes Processors
HiRes™ Technology A-traumatic HiFocus™ Technology Phonak sound processing
—  HiRes™ Advantage —  HiFocus™ MidScala Under-water hearing
—  HiRes™ Ultra (Perimodiolar) —  Naida CI (BTE)
—  HiFocus™ SlimJ (Lateral Wall) —  with Acoustic Amplification

@ —  Neptune (Off-the-ear)

@ ® :)\_/
. » I/ /
{ \/'
N
Connectivity Second Ear
2.4 GHz proprietary fechnology Binaural VoiceStream™ Technology
—  Roger™ - Naida Link
—  Remote Mic (some hearing in opposite ear)
— TV lLink - Naida Link CROS

—  DECT and Smartphone (no hearing in opposite ear)
- Naida ClI Bilateral

28 AFRNG

Customizable solutions to fit diverse needs 132




@ The AB - Phonak Naida platform

The adult hearing journey - Diverse and non-linear

— Maximizing performance
— Full access to sound

%h — Consistent performance in quiet and noise
Jill — Customization for the clinical population
& — Customization for changing patient needs
— — Most efficient clinical workflows

% O »
A A
Nadine

Link ~ EAS ® Lnk Q90 EAS Q

-> Cl candidate Adult hearing journey

9 Y A A K

severe severe severe profound severe profound profound profound profound profound
(low freq hearing) (no hearing) (low freq hearing) (no hearing) (no hearinglno hearing)

Naida - Optimized and customized solution for every recipient 133

TEACY N EY
—




@ The AB - Phonak Naida platform

Unleashing the potential of 2 million Phonak Naida hearing aid users

Market p.q.

Market potential
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HEAR THE WORLD

Summary and Q

Stafa, Switzerland | October 17, 2017
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Sonova Group

sonova4a

HEAR THE WORLD

Breakthrough products & technologies — Setting industry standards

2007 ) 2008 ) 2000 ) 2010 ) 2011 ) 2012 ) 2013 ) 204 ) 2015 ) 2016 ) 2017 ) 2018

PALIO 1 PALIO 2
First single-DSP First single-DSP
platform platform

PALIO 1 PALIO 2 ROGER ™

HIBAN HIBAN
10.5 MHz NFMI 10.5 MHz NFMI

TECHNOLOGIES

BATTERY J WIRELESS m

+ Real-time binaural = Binaurallbeamsiormery + Binaural
audiolink (StereoZoom) VoiceStream
(DuoPhone) + auto ZoomControl Technology ™
+ SoundRecover + TARGET fitting (autoStereoZoom)
+ SoundFlow software + Speech in Wind
+ Tinnitus Balance

0
-
O
2
Q
o
14
o

PLATFORMS & FEATURES

Phonak — Pioneer in hearing instruments for 70 years

PALIO 3
First dual-core
DSP platform

PALIO 3

First PROPRIETARY \ HIBAN
2.4 GHz digital 10.5 MHz
wireless platform NFMI

+ AutoSense OS™
+ SoundRecover 2
+ TargetMatch

SWORD™ MFA
First UNIVERSAL
2.4 GHz digital
wireless platform

RECHARGEABLE
First Li-lon
rechargeable
wireless platform

+ Li-lon rechargeable

+ New AutoSense OS™
+ Titanium shell

+ 2.4 GHz MFA

connectivity

136



S0novd

Sonova Group

igital and connected world of hearing

Leading the way into the future d
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Upcoming events

sonovdqa

HEAR THE WORLD

Important dates

13 Nov 2017

Half-Year Results 2017/18 and conference call

14-22 Nov 2017

Roadshow Half-Year Results 2017/18

April 2018

Investor Call AudiologyNow!

22 May 2018

Publication Full-Year Results 2017/18

23-31 May 2018

Roadshow Full-Year Results 2017/18

12 Jun 2018

Annual General Meeting
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